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Check-in
• Top Priorities for Accommodation

Enjoy your stay
• Hotel Occupancy Outlook
• Economic and Consumer Outlook

Check-out
• Opportunities for collaboration

Today’s Itinerary





• Representing Canberra’s accommodation and licensed 
hospitality industry – accommodation hotels, pubs, bars, 
restaurants, nightclubs and licensed cafes.

• Legal and IR advice included in membership including 
templates for contracts, staff handbooks, and internal controls

• Policy and Advocacy

• Night Time Economy reform

• Crime and antisocial behaviour 

• Light Rail Construction support

• Member-only events and deals on energy and travel

• Hospitality & Accommodation Awards

AHA ACT

General Manager
Chris Gatfield



Hotel Occupancy 2025 Report Card

2025 2024

All Capitals 74.3 72.3

Sydney
(Sydney CBD)

81.3
83.6

77.8
79.5

Melbourne 74.6 71.1

Brisbane 75.5 76.0

Adelaide 76.3 72.7

Perth 81.6 79.4

Hobart 78.1 74.4

Darwin 60.1 57.5

Canberra 72.9 71.1

Gold Coast 68.5 70.4

• 2025 occupancy was a good result with strong results across 
most capitals.

• Particularly good results in the second half of the year

• Occupancy was 74.3% across capital cities and Gold Coast 
compared with 72.3 in 2024 - overall increase of 2.8% or 2 
points

• All capitals increased except Gold Coast (due to Cyclone Afred) 
and Brisbane steady – down 0.5 points.

• Perth leads with highest occupancy followed by Sydney, Hobart 
and Adelaide.  

• The average cost of a room increased to $231.50 – up 3.4%



ACT Outlook 2026

• Stable occupancy but positive signals for 2026

• YTD 70.2% compared to 70.7% this time last year

• Nightly rate down 5% - challenge to keep pace with costs 



Tourism Demand and Trends

• International visitor recovery is good – about 95% recovery

• The remaining 5% is proving harder to achieve – but predictions of record 10 million 
tourists in 2026  

• Leading source countries where visitors came from were: 

• New Zealand, China, USA, United Kingdom, India

• Short term trips by Australians overseas were the highest on record in 2025

• The public is prioritising travel despite cost-of-living pressures

• Consumers want “value” and want “experiences” 

• People don’t just want to feel good but to do good



Opportunities for Canberra Region

1. Creating tourism demand
Calendar of major events
• Business
• Festivals and concerts
• Sporting events

2. Improving air connectivity and competition
3. New and emerging markets
4. Encourage industry cooperation and investment 

• Light Rail Corridor 
• Convention Centre Precinct

5. Leverage the growth in social and eco-tourism 





The Visitor 
Economy  Career 
Ecosystem

• Launched 25 July 2025

• The platform has demonstrated strong 

adoption across Australia’s visitor economy. 

• 15,000 job seekers have registered

• 250 employers have registered as user and are 

direct uploading job advertisements.

• 6,000+ average jobs per week on the platform
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