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| acknowledge the Traditional Owners of the
land on which we are meeting

and
pay my respects to their Elders, past and

present,

and
the Aboriginal Elders of other communities who

may be here today



Al'lS NOT A TREND | o
Al is more than chatbots. It is being embedded across

m products, workflows and customer experiences.
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Australians Gl ChatGPT health

related questions, in the last 6 months
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https://onlinelibrary.wiley.com/doi/10.5694/mja2.52598



0 of Australians using ChatGPT for health
0 information e€Eke! for clinical advice

rather than just general information.
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https://onlinelibrary.wiley.com/doi/10.5694/mja2.52598



of global travelers already use Al tools in travel

0 0 0 talking a chatbot
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0 soid they had used Al tools to
0 unlock travel deals, scout destinations and
find activities
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%

Destination Deals Activities Accomodation Itinerary creation Buyin@zations
Recommendation E—
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0 of people using LLM, value Al-recommended
0 suggestions
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Drop in traffic for websites

nico



From To

Novelty and > Trusted systems that
answers influence actions
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Al and suggests

HUMANS (SRR and

protect the trip close the deal
deliver certainty own the outcome
guarantee negotiate value
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YOU DON'T NEED TO KNOW
EVERYTHINGEL 111 't

){ellidon’t need to be an Al expert

*unless you're building the tech

The ones leading in Al aren't walking encyclopaedias.

They're connectors who have literacy
We are not hard drives. We're nodes in a network

Al literacy—not mastery
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023 LEVEL

Puzzle

Patterns and predictions

1

2023 LEVEL 1

WEB CHATBOT

LLM’S EVOLUTION

2025 LEVEL 2

g AGENTS

2026 LEVEL 3

Minecraft

Perform specifically tasks
independently




THREE HUGE IMPACTS IN TRAVEL

GEO/AIMOT PERSONALISATION AGENTIC Al

Guided discovery Orchestration Collapse the Journey
the moment when customers turn to Al ‘architecture of trust.’ As agents are empowered to act on
for answers before they ever search, From campaigns to learning systems. behalf of consumers, we can begin to
click, or buy. Moments that now make Perpetual feedback loops powered by collapse complex journeys by

or break reputations in LLMs. real-time signals. removing friction and mental load
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THREE HUGE IMPACTS IN TRAVEL

[=]

About  Store Gmail Images  ::: ‘

G
GEO/AIMOT

& Al Mode

Google Search I'm Feeling Lucky

Guided discovery

the moment when customers turn to Al
for answers before they ever search,
click, or buy. Moments that now make
or break reputations in LLMs.

Australia
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AIMOT IS NOT SEQ EVOLUTION

\Vile[=Ye) Shortlisted

Google Comparison : Consumer ; Comparison .
Search —  Websites — Explainer — REViews ——0Online Nnews—- par —— Conversion
[ Influencers Website
I want to buy

aree & WOE =g e@a @ ® =
gt

OLD MODEL

Top 5 campervans for explorlng the Northern Temtory with owned Website @
comfort, low costs, and high ratings. Include which travel
styles each suits best.

» Google C

Search
S O D D ©

NEW MODEL

_/

RISE






I}
STACK

OMNI COPILOT GCLAUDE GOOGLE GOOGLE NANO
COWORK / CODE NOTEBOOKLM BANANA
ggr?n%trerprise thinking g/lsysies\éggytéloy work My Coding platform My personal LLM Fast visual prototyping
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LUCIO RIBEIRO

lucio.Ribeiro@omc.com
linkedin.com/in/lucioribeiro
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